
























































































































































































ANNEXURE I - Schemes & Policies  

A. Central Government Schemes 

Table 1: Central Government Schemes  

 

 

1.  The Venture 
Capital Assistance 
Scheme 

Ministry of 
Agriculture and 
Farmers Welfare 

Farmers 
Producer Groups/Self 
Help Groups 
Companies/Partnership/P
roprietary Firms 
Business units in agri-
export zones 
Agriculture graduates 
individually or in groups 
for setting up 
agribusiness projects 

https://www.startu
pindia.gov.in/conte
nt/sih/en/governm
ent-
schemes/venture-
capital-
scheme.html 
http://sfacindia.co
m/VCA_Scheme.asp
x 
 

2.  Stand Up India Small Industries 
Development 
Bank of India 
(SIDBI) 

SC/ST and/or women 
entrepreneurs above 18 
years of age 
Loans under the scheme 
is available for only 
greenfield project 
(Greenfield signifies, in 
this context, the first-
time venture of the 
beneficiary in the 
manufacturing or services 
or trading sector) 
Borrower should not be 
in default to any bank or 
financial institution 

https://www.start
upindia.gov.in/con
tent/sih/en/gover
nment-
schemes/stand-up-
india.html 
https://www.stand
upmitra.in/ 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



  

 

3.  Support for 
Internation
al Patent 
Protection 
in 
Electronics 
and IT 

Ministry of 
Electronics & 
Information 
Technology 

MSMEs and technology 
start-ups in the ICTE 
sector 
 

http://www.ict-
ipr.in/sipeit/SIPEITF
orm 
https://www.startu
pindia.gov.in/conte
nt/sih/en/governm
ent-
schemes/internatio
nal-patent-
protection-sip-
eit.html 

4.  Electronic 
Development Fund 
(EDF) Policy 

Ministry of 
Electronics & 
Information 
Technology 

Start-ups pursuing 
innovation in technology 
sectors like electronics, IT, 
and nanoelectronics 

https://www.meity.
gov.in/esdm/edf 
 

5.  Industry Innovation 
Program on 
Medical Electronics 
(IIPME) 

Ministry of 
Science & 
Technology 
& Ministry 
of 
Electronics 
& 
Information 
Technology 

Indian start-ups 
which are less than 
three years old 
from date of 
advertisement 
which have 51 
percent ownership, 
Indian LLPs and 
those which have 
Department of 
Scientific and 
Industrial Research 
(DSIR) recognition 
(only for early 
transition & 
transition to scale) 
are eligible to apply 
under the scheme 

https://birac.
nic.in/desc_n
ew.php?id=27
7 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

6.  Social Innovation 
Immersion Program 
(SIIP) 

Ministry of Science 
& Technology 

Indian start-ups 
The social innovators will 
be provided financial and 
technical support for 
developing market-based 
solutions that have 
potential to bring cost 
effective health care 
breakthroughs to 
vulnerable populations in 
particular 

https://birac.nic.in/
desc_new.php?id=3
95 

 
 

7.  Social Innovation 
programme for 
Products, 
Affordable & 
Relevant to Societal 
Health (SPARSH) 

Ministry of Science 
& Technology 

The social innovators will 
be provided financial and 
technical support for 
developing market-based 
solutions that have 
potential to bring cost 
effective health care 
breakthroughs to 
vulnerable populations in 
particular 

https://birac.nic.in/
desc_new.php?id=1
10 

 

8.  Product 
Commercialization 
Program Fund 
(PCPF) 

Ministry of Science 
& Technology 

The social innovators will 
be provided financial and 
technical support for 
developing market-based 
solutions that have 
potential to bring cost 
effective health care 
breakthroughs to 
vulnerable populations in 
particular 

https://birac.nic.in/
desc_new.php?id=1
10 

 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

9.  Small Business 
Innovation 
Research Initiative 
(SBIRI) 

Ministry of Science 
& Technology 

Solely by a company 
incorporated under the 
Companies Act, 2013 or 
Limited Liability 
Partnership (LLP) 
incorporated under the 
Limited Liability 
Partnership Act, 2008 or 
Joint Ventures either in 
the form of company/ LLP 
by any of the above 
entities jointly with other 
private or public 
partner(s) (universities or 
institutes) 

https://birac.nic.in/
desc_new.php?id=2
17 
https://birac.nic.in/
webcontent/158173
8430_SBIRI_new.pdf 

 

10.  Promoting 
Innovations in 
Individuals, Start-
ups and MSMEs 
(PRISM) 

Ministry of Science 
& Technology 

Any Indian citizen having 
innovative idea and wish 
to translate their idea into 
working 
prototypes/models/proce
sses 
Any public funded 
institutions or 
organizations viz. 
autonomous 
organizations or society 
registered under the 
Societies Registration Act, 
1860 or Indian Trusts Act, 
1882 engaged in 
promotion of innovation 

https://www.startu
pindia.gov.in/conte
nt/sih/en/governme
nt-
schemes/promoting
-innovations-
MSME.html 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

11.  Credit Guarantee 
Scheme 

Ministry of Micro, 
Small and 
Medium 
Enterprises 
(MSME) 

The scheme is applicable 
for new and existing 
micro and small 
enterprises engaged in 
manufacturing or service 
activity excluding retail 
trade, educational 
institutions, agriculture, 
self-help groups (SHGs), 
training institutions, etc 

https://www.cgtms
e.in/ 

12.  Performance & 
Credit Rating 
Scheme 

Ministry of Micro, 
Small and 
Medium 
Enterprises 
(MSME) 

MSMEs registered in 
India are eligible to apply 
under this scheme 
In May 2017, the 
guidelines were revised 
which stated that a unit 
with a turnover of INR 1 
Crore or above will be 
eligible under the 
scheme. The case of 
rating needs to be 
recommended by a bank 
or NBFC 

https://msme.gov.i
n/sites/default/files
/PCR_EN.pdf 

13.  Raw Material 
Assistance 

Ministry of Micro, 
Small and 
Medium 
Enterprises 
(MSME) 

MSMEs registered in 
India are eligible to apply 
under this scheme 

https://www.startu
pindia.gov.in/conte
nt/sih/en/governm
ent-
schemes/raw_mate
rial_assistance.html 
https://www.nsic.c
o.in/Schemes/Raw-
Material-Against-
BG.aspx 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

14.  Credit Linked 
Capital Subsidy 
Scheme for 
Technology 
Upgradation 
(CLCSTU) 

Ministry of Micro, 
Small and Medium 
Enterprises 
(MSME) 

Micro and Small 
Enterprises (MSEs) having 
a valid UAM number 
During FY 2018-19, 14155 
benefitted with INR 980.3 
Crore subsidy provided 

https://www.nsic.co
.in/schemes/Infrastr
ucture 

15.  Infrastructure 
Development 
Scheme 

Ministry of Micro, 
Small and Medium 
Enterprises 
(MSME) 

Space shall be allotted to 
IT/ITES/MSME units not 
registered with STPI 
(Software Technology 
Parks of India Scheme) 
It will be allotted to only 
those units that are falling 
under the overall 
definition of MSME as per 
the guidelines of Ministry 
of Micro, Small and 
Medium Enterprises 
Units other than MSMEs 
such as 
banks/PSUs/financial 
institutions, corporate 
sectors etc. would also be 
considered for allotment 
on a case-to-case by merit 

https://www.nsic.co
.in/schemes/Infrastr
ucture 

16.  Entrepreneurial 
and Managerial 
Development of 
SMEs through 
Incubators 

Ministry of Micro, 
Small and Medium 
Enterprises 
(MSME) 

All MSMEs registered 
under MSME Act 2006 
with innovative ideas 
ready for 
commercialization can 
apply to the host 
institution (e.g., IITs, NITs, 
technical colleges, 
research institutes, etc.) 
in order to obtain fund 
support 

http://www.dcmsm
e.gov.in/schemes/In
cubator-Guidelines-
CLCS-TUS-2019-
2020.pdf 
(http://www.dcmsm
e.gov.in/schemes/In
stitutions_Detail.pdf
) 

 

 

 

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

17.  Digital MSMEs Ministry of Micro, 
Small and Medium 
Enterprises 
(MSME) 

All MSMEs registered 
under MSME Act 2006 

http://www.dcmsme
.gov.in/schemes/Digi
talMSME-Guideline-
CLCS-TUS-2019-
2020.pdf 

18.  MSME Market 
Development 
Assistance (MDA) 

Ministry of Micro, 
Small and Medium 
Enterprises 
(MSME) 

The scheme applies only 
to MSEs with and 
registration with GS1 India 
for use of barcode 

https://my.msme.go
v.in/MyMsmeMob/
MsmeScheme/Pages
/0_2_5.html 

19.  Women 
Entrepreneurship 
Platform 

NITI Aayog Women entrepreneurs 
anywhere in the country 

https://wep.gov.in/ 
https://niti.gov.in/w
omen-
entrepreneurship-
platform-wep 

20.  Term Loan Schemes Ministry of 
Minority Affairs 
(MoMA) 

This scheme is for 
individual beneficiaries 
from minority community 
designated in a state 
At present, the families 
having annual income up 
to INR 98,000 in rural 
areas and INR 1,20,000 in 
urban areas are eligible 
under the NMDFC 
schemes 
As a special initiative of 
NMDFC, a new annual 
family income eligibility 
limit of up to INR 8 Lakhs 
have been enhanced with 
effect from November 
2020 by adopting the 
“Creamy Layer” criterion 
currently followed 
amongst the OBC 
community by 
Government of India 

http://www.nmdfc.o
rg/ 

 

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

21.  SIDBI Make in India 
Soft Loan Fund for 
Micro Small and 
Medium Enterprises 
(SMILE) 

Small Industries 
Development Bank 
of India (SIDBI) 

New enterprises in the 
manufacturing, as well as 
services sector, can apply 
under this scheme 
Existing enterprises 
undertaking expansion, 
modernization, 
technology upgradations 
or other projects for 
growing their business will 
also be covered 

https://sidbi.in/en/p
roducts 

22.  Pradhan Mantri 
Mudra Yojana 
(PMMY) 

Small Industries 
Development bank 
of India (SIDBI) 

Business loan for vendors, 
traders, shopkeepers and 
other service sector 
activities 
Working capital loan 
through MUDRA cards 
Equipment finance for 
micro units 
Transport vehicle loans – 
for commercial use only 

https://www.mudra.
org.in/ 

23.  Sustainable Finance 
Scheme 

Small Industries 
Development bank 
of India (SIDBI) 

Existing units must have a 
satisfactory track record 
of the past performance 
and sound financial 
position and should not be 
in default to institutions/ 
banks 
The units should have a 
minimum credit rating of 
investment grade or its 
equivalent according to 
the internal credit rating 
model 
 

https://www.mudra.
org.in/ 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

   Renewable energy 
projects such as solar 
 power plants, wind 
energy generators, mini 
hydel power projects, 
biomass gasifier power 
plants, etc. for captive/ 
non-captive use 
Any potential CP 
investments that include 
waste management 
Suitable assistance to 
OEMs that manufacture 
energy efficient/ cleaner 
production/ green 
machinery/ equipment 

 

24. COVID-19 Start-up 
Assistance Scheme 
(CSAS) 

Small Industries 
Development Bank 
of India (SIDBI) 

Government defined start-
ups which have received 
funding through at least 
one of the Alternate 
Investment Funds(AIFs) 
registered with SEBI 
Start-ups with a minimum 
employee base of 50 
employees 
Start-ups having FY 2019 
and FY 2020 minimum 
turnover between INR 10 
Crore to INR 60 Crore & 
should have positive unit 
economics 
Start-up should have been 
incorporated for less than 
10 years and have a 
positive net worth. 

https://sidbi.in/files/
announcements/CO
VID19_Scheme_Deta
ils.pdf 
 

 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

   Start-ups should have 
demonstrated innovative 
measures for ensuring 
business continuity during 
the COVID-19 period 
Start-ups should have 
taken adequate measures 
and ensured employee 
safety and their financial 
stability 
Promoter / founder of 
start-up should have 
invested his own capital in 
the business 

 

25. COVID-19 Loan 
Assistance to 
MSMEs 

Department of 
Financial Services 
(DFS) 

Up to 20percent of entire 
Outstanding credit as on 
29.02.2020 
Loans up to INR 25 Crore 
outstanding and units up 
to INR 100 Crore turnover 
eligible 
Loans to have 4-year tenor 
12 months moratorium on 
principal repayment 
Interest to be capped 

https://champions.g
ov.in/Ministry-of-
MSME_Portal/youth
_Entrepreneurs-
rural_urban_self_em
ployment/New_Sche
mes.htm 

26. Credit Guarantee 
Scheme for 
Subordinate Debt 
(CGSSD) 

Department of 
Financial Services 
(DFS) 

Operational MSMEs which 
are NPA or are stressed 
will be eligible 
Promoter(s) of such units 
can apply 

https://champions.g
ov.in/Ministry-of-
MSME_Portal/youth
_Entrepreneurs-
rural_urban_self_em
ployment/New_Sche
mes.htm 

  

     S.No. 

 

Implementing  
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 

 

27. Micro-Exporters 
Policy (MEP) – 2014 

Ministry of 
Commerce & 
Industry 

All exporters including 
traders, manufacturers 
and service providers, 
irrespective of MSME 
certificate, shall be eligible 
for the policy subject to 
their export turnover up 
to INR 100 Lakhs 

https://www.ecgc.in
/english/small-and-
medium-enterprise-
sme/ 
https://champions.g
ov.in/Ministry-of-
MSME_Portal/youth
_Entrepreneurs-
rural_urban_self_em
ployment/New_Sche
mes.htm 

 

  

     S.No. 

 

Implementing 
Agency 

Name of 
Scheme    

 

Target Beneficiaries References 



 B. State Government Schemes 

Table 2: State Government Schemes 

 

 

 

  

28. Innovation & 
Start-up 
policy 2018 

Andaman & 
Nicobar 
Islands 

Department of 
Industries, 
Andaman and 
Nicobar 
Administration 

The date of the 
incorporation/registration 
is not prior to seven years 
Annual turnover does not 
exceed INR 24 Crore, for 
the any preceding 
financial year 
Such entity is working 
towards innovation, 
development and 
commercialization of new 
products 
Registered in Andaman & 
Nicobar Islands or 
employs at least 50 
percent of its total 
qualified workforce in 
Andaman & Nicobar 
Islands 

https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/A&Nstartupperc
ent20final_cp.pdf 
https://ww
w.startupi
ndia.gov.in
/content/si
h/en/start
up-
scheme/st
ate-
startup-
policies/An
daman-
and-
Nicobar-
Islands-
state-
policy.html 

29. Andhra 
Pradesh 
Innovation & 
Start-up 
Policy 2014-
2020 

Andhra 
Pradesh 

Department of 
Information 
Technology, 
Electronics & 
Communication
s Department 
Government of 
Andhra Pradesh 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Andhrapercent2
0Policypercent20Stat
ement.pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

 

 

 

 

  

30. Assam Start-
up Policy 
2017-2022 

Assam Department of 
Industries & 
Commerce 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Assam_State_Po
licy.pdf 

31. Bihar Start-up 
Policy 2017-
2022 

Bih
ar 

Department of 
Industries, 
Government of 
Bihar. 

The date of the 
incorporation/registration 
is not prior to five years 
Annual turnover does not 
exceed INR 25 Crore, for 
the any preceding 
financial year 
Such entity is working 
towards innovation, 
development and 
commercial of products 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Bihar-state-
policy.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Bihar-Startup-
Policy-2017.pdf 

32. Innovation & 
Entrepreneurs
hip 
Development 
Policy 2019 

Chh
atti
sgar
h 

Chhattisgarh 
InfoTech 
Promotion 
Society (CHIPS), 
Government of 
Chhattisgarh 

Start-ups should be 
selected in the state 
incubator 
466+ recognized start-ups 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Chhattisgarh
-state-policy.html 
 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

     https://www.start
upindia.gov.in/con
tent/dam/invest-
india/Templates/p
ublic/state_startu
p_policies/Chhatti
sgarhPolicy2016-
min.pdf 

33. Goa Start-up 
Policy 2017-
20 

Goa Department of 
Information 
Technology, 
Government of 
Goa 

Any individual/group 
having innovative concept 
Universities, Incubation 
centers, R&D centers and 
private establishments 
Start-ups registered in 
Goa 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-policies/Goa-
state-policy.html 
https://www.startup
india.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_pol
icies/GoaStart-up-
Policy2017-dated-
19-9-2017.pdf 

34. Electronics & 
IT/ITeS Start-
up Policy 
(2016-21) 

Gujarat Industries 
Commissionerat
e, Government 
of Gujarat 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-india/ 
Templates/public/sta
te_startup_policies/
Gujaratpercent20Sta
rtuppercent20Policy.
pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

35. Haryan
a Start-
up 
Policy - 
2017 

Haryana Department of 
Electronics & IT, 
Government of 
Haryana 

Any firm registered as a 
private limited company 
(as defined in the 
Companies Act, 2013) or 
registered as a Partnership 
firm (registered under 
Section 59 of the 
Partnership Act, 1932) or a 
limited liability 
partnership (under the 
Limited Liability 
Partnership Act, 2008) in 
India 
The registration should 
not  be prior to seven 
years and in the case of 
Biotechnology companies 
this period can be up to 10 
years 
The annual turnover 
should not exceed INR 25 
Crore in any preceding 
financial year 
The company/entity 
should be registered in 
Haryana under the 
Haryana Shops and 
Commercial Establishment 
Act, 1958 
The company should 
employ at least 50 (fifty) 
per cent of its total 
qualified workforce in 
Haryana, which shall not 
include contract 
employees 

https://startupharya
na.gov.in/files/startu
p-policy_final_28th-
sep.pdf 
https://startupharya
na.gov.in/en/startup-
haryana# 

 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

36. Haryana 
MSME Revival 
Interest 
Benefit 
Scheme 

Haryana Department of 
Industries & 
Commerce, 
Government of 
Haryana 

The unit should have been 
in commercial production 
for at-least 80 percent of 
days between 01.02.2020 
and 15.03.2020 
The unit should have filed 
EM/UAM after coming 
into commercial 
production, with the 
competent authority 
The unit should have a 
running account of term 
loan / working capital loan 
from a commercial bank / 
financial institution  
The unit should obtain / 
should have obtained 
term loan / working 
capital loan from bank / 
financial institution within 
one month of the date of 
permission granted for 
operations, during lock 
down period on the portal 
or 30th June, whichever is 
later 

https://investharyan
a.in/content/pdfs/Ha
ryanapercent20MSM
Epercent20 
Revivalpercent20Inte
restpercent20Benefit
percent20Schemeper
cent20(1).pdf  

37. Chief 
Ministe
r's 
Start-
up/Inn
ovation
/Projec
ts/New 
Industri
es 
Schem
e 2016 

Himachal 
Pradesh 

Government of 
Himachal 
Pradesh 
Department of 
Industries 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/ 
public/state_startup
_policies/Himachalpe
rcent20startupperce
nt20policy.pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

38. J & K Start-
up Policy 
2018-28 

J & K The Jammu and 
Kashmir 
Entrepreneurshi
p Development 
Institute (JKEDI), 
Government of 
J&K 

Any individual/group 
having innovative concept 
Universities, incubation 
centres, R&D centres and 
private establishments 
It is incorporated / 
registered in Jammu and 
Kashmir 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Jammu_and
_Kashmir-state-
policy.html 

39. Jharkhan
d Start-
up Policy 
2016-
2021 

Jharkhand Department of 
Information 
Technology and 
E-Governance 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/ 
public/state_startup
_policies/Jharkhandp
ercent20Startupperc
ent20Policy.pdf 

40. Karnataka 
Start-up 
Policy 2015-
2020 

Karnataka Department of 
Information 
Technology, 
Biotechnology 
and Science & 
Technology, 
Government of 
Karnataka 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Karnataka_Start
up_Policy.pdf 

41. Kerala Start-
up Policy 
2017 

Kerala Kerala Start-up 
Mission 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/Keralapercent20St
artuppercent20PolIcy
percent202017.pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

42. MP 
Incubation 
and Start-up 
Policy 2016-
2021 

Madhya 
Pradesh 

Departm
ent of 
Micro, 
Small & 
Medium 
enterpris
es, 
Governm
ent of 
Madhya 
Pradesh 

The date of the 
incorporation/registration 
is not prior to five years 
Annual turnover does not 
exceed INR 25 Crore , for 
the any preceding 
financial year 
Such entity is 
working towards 
innovation, 
development and 
commercialization 
of products 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Madhya-
Pradesh-state-
policy.html 
https://www.s
tartupindia.go
v.in/content/s
ih/en/startup-
scheme/state-
startup-
policies/Madh
ya-Pradesh-
state-
policy.html 

43. Innovative 
Start-up 
Policy 2018-
23 

Maharashtr
a 

Maharashtra 
State 
Innovation 
Society 
(MSInS) 
Department 
of Skill 
Development 
& 
Entrepreneur
ship, 
Government 
of 
Maharashtra. 

The date of the 
incorporation/registration 
is not prior to seven years 
(10 years for 
biotechnology) 
Annual turnover does not 
exceed INR 25 Crore, for 
the any preceding 
financial year 
Such entity is working 
towards innovation, 
development and 
commercialization of 
products 

https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Maharashtra_St
ate _Innovative_ 
Startup_Policy_2018.
pdf 
https://www.start
upindia.gov.in/con
tent/sih/en/startu
p-scheme/state-
startup-
policies/Maharash
tra-state-
policy.html 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

  

44. Manipur 
Start-up 
Policy 2016-
21 

Manipur Planning 
Department, 
Government of 
Manipur 

A domicile of Manipur by 
birth 
Any individual/group of 
individuals having 
innovative idea/concept 
Students of NEDC 
institutes 
 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Manipur-
state-policy.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/ 
public/state_startup
_policies/Manipur_St
artup_Policy.pdf 

45. Meghalaya 
Start-up 
Policy 2018-
23 

Meghalaya  Commerce & 
Industries Depar
tment, 
Government of 
Meghalaya 

Any individual/group 
having innovative concept 
Universities, incubation 
centers, R&D centers and 
private establishments 
Start-up 
incorporated/registered in 
Meghalaya 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/ state-
startup-
policies/Jammu_and
_Kashmir-state-
policy.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-india/ 
Templates/public/sta
te_startup_policies/J
&Kpercent20policy20
18(1).pdf 

46. Mizoram 
Entrepreneurs
hip & Start-up 
Policy 2019 

Mizoram Entrepreneurshi
p Development 
Centre, Planning 
& Programme 
Implementation 
Department, 
Government of 
Mizoram 

Any individual/group 
having innovative concept 
Universities, incubation 
centers, R&D centers and 
private establishments 
 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Mizoram-
state-policy.html 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

 

  

    Start-up 
incorporated/registered in 
Mizoram 

https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/mizoram-
entrepreneurship-
statup-policy-
2019.pdf 

47. Nagaland 
Start-up 
Policy 2019-
23 

Nagaland Department of 
Industries & 
Commerce, 
Government of 
Nagaland 

Any individual/group 
having innovative concept 
Universities, incubation 
centers, accelerators and 
private establishments 
Start-up 
incorporated/registered 
in Nagaland 

https://www.startup
india.gov.in/content
/sih/en/startup-
scheme/state-
startup-
policies/Nagaland-
state-startup-
policy.html 
https://www.startup
india.gov.in/content
/dam/invest-
india/Templates/pub
lic/state_startup_pol
icies/Nagaland-
Policy-2019.pdf 

48. Odisha Start-
up Policy 
2016-20 

Odisha Micro, Small 
and Medium 
Enterprises 
Department, 
Government . 
of Odisha. 

Relation of world class 
physical infrastructure to 
support start-ups 
Promoting culture of 
innovation through 
academic interventions 
Institutionalizing the 
culture of 
entrepreneurship by 
providing training for 
requisite skills 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Odisha-
state-policy.html 
https://startupodisha
.gov.in/wp-
content/uploads/201
8/12/Startup-Policy-
2016-with-
amendments.pdf 
 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

 

  

    Germinating start-ups 
through incubator 

 

49. Aspiring 
Puducherry 
Innovation & 
Start-up 
Policy 2019-
24 

Puducherry Department of 
Industries and 
Commerce, 
Government . of 
Puducherry 

Any individual/group 
having innovative concept 
Start-up 
incorporated/registered in 
Puducherry 
Students of colleges and 
educational institutions in 
Puducherry 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Puducherry-
state-policy.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Puducherryperc
ent20startup 
percent20policyperc
ent202019.pdf 

50. Industrial & 
Business 
Development 
Policy 2017-
22 

Punjab Department of 
Industries & 
Commerce, 
Government of 
Punjab. 

Entity/company should be 
registered in Punjab under 
Punjab Shops and 
Commercial Establishment 
act of 1958 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Punjab-
state-policy.html 

    Entity must not be formed 
by split or reconstruction 
of business already in 
existence 
Entity should not be a 
holding company of any 
firm already in existence 
Company should employ 
at least 50 percent of 
workforce from Punjab 
itself 

https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Industrial_and_
Business_Developme
nt_Policy_2017.pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

  

51. Rajasthan 
Start-up 
Policy 2015-
20 

Rajasthan Department of 
Information 
Technology & 
Communication 
(DoIT & C), 
Government . of 
Rajasthan 

Any individual/group 
having innovative concept 
Students of institutions 
affiliated to RTU, IITs, NITs 
and other private 
institutions 
Universities, incubation 
centers, R&D centers and 
private establishments 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Rajasthan-
state-policy.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Rajasthan-
startup-policy-
2015.pdf 

52. Chief 
Minister’s 
Start-up 
Scheme  

Sikkim Department of 
Industries and 
Commerce, 
Government . of 
Sikkim 

The applicant should be a 
bonafide local youth 
Applicant should be in the 
age group between 18 
years to 40 years of age 
Any individual/group 
having innovative concept 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-
policies/Sikkim-state-
policy.html 
https://cdn.s3waas.g
ov.in/s39cc138f8dc0
4cbf16240daa92d8d
50e2/uploads/ 
2018/11/201811036
3.pdf 

53. Tamil Nadu 
Start-up & 
Innovation 
Policy 2018 - 
2023 

Tamil Nadu Entrepreneurshi
p Development 
and Innovation 
Institute 

Start-ups of all stages https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/ 
public/state_startup
_policies/Tamil_Nad
u_Startup_Policy.pdf 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



 

 

 

 

54. T-Hub / 
Telangana 
Innovation 
Policy - 2016 

Telangana Department of 
Electronics & 
communication
s and IT, 
Government of 
Telangana 

Start-ups of all stages as 
defined in the policy 

https://www.telanga
na.gov.in/PDFDocum
ents/ 
TelanganaInnovation
Policy2016.pdf 
https://t-
hub.co/programs/ 

55. Uttar Pradesh 
Information 
Technology 
and Start-up 
Policy 2016 

Uttar 
Pradesh 

Department of 
Information 
Technology and 
Electronics, 
Government of 
Uttar Pradesh. 

Any individual/group 
having innovative concept 
Start-ups registered in 
Uttar Pradesh 
Incubators 

https://www.startupi
ndia.gov.in/content/
sih/en/startup-
scheme/state-
startup-policies/up-
state-policy1.html 
https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/ 
public/state_startup
_policies/Uttar_Prad
eshIT2016R.pdf 

56. Uttarakhand 
State Start-up 
Policy 2018 

Uttarakhan
d 

Department of 
Industrial Policy 
and Promotion, 
Government of 
Uttarakhand. 

Any individual/group 
having innovative concept 
Incubators 
Angel Investors 

https://startuputtara
khand.com/attachme
nts/1645842195.pdf 
https://startuputtara
khand.com/attachme
nts/2357698917.pdf 

57. West Bengal 
Start-up 
Policy 2016-
2021 

West 
Bengal 

Department of 
Micro, Small & 
Medium 
Enterprises & 
Textiles, 
Government of 
West Bengal. 

The date of the 
incorporation/registration 
is not prior to three years 
Any individual/group 
having innovative concept 
Students of EDCN 
institutes 
Incubatees of TBI’s in the 
state 

https://www.startupi
ndia.gov.in/content/
dam/invest-
india/Templates/pub
lic/state_startup_poli
cies/Westpercent20B
engal_Start-up-
Policy-2016-2021.pdf 
www.startupbengal.i
n 

     Name of 
Scheme    

 

S.No. 

 

State Implementing 
Agency 

Target Beneficiaries  References 



C. Non-Government/Donor Agencies Supported Schemes  

Table 3: Non-Government/Donor Agencies supported schemes  

 

  

58. 10000 Start-ups 
 

NASSCOM Early Stage: start-ups registered 
in India or founded by Indian 
founders with operations in 
India, technological innovation 
and product based (not services) 
Mid stage: start-ups should have 
their product ready with some 
early traction, paying customers, 
and full-time founders with 
diverse skill sets and with at 
least one tech co-founder 

https://10000st
artups.com/ 

 

59. Indian Agritech 
Incubation Network 
(IAIN) 

Bill & Melinda 
Gates 
Foundation 
(BMGF) 
Social Alpha 
(Tata Trusts) 

Incubation program for early 
stage start-ups – managed by 
SIIC, IIT Kanpur 
Venture Acceleration program 
for mature stage start-ups–
managed by Social Alpha 

https://www.so
cialalpha.org/ag
ritech-
innovations-
challenge2-0/ 

60. UK: India Fastrack 
Start-up Fund 

UK: India 
Fastrack Start-
up Fund 

The Investee funds, will provide 
capital to high potential 
innovative technology driven 
start-ups (approximately 30) in 
sectors such as fin-tech, health-
tech, ed-tech, agri-tech and tech 
driven manufacturing 

https://devtrac
ker.fcdo.gov.uk
/projects/GB-
GOV-1-300421 
 

     Name of the Initiative  
(other than Government)    

 

S. No. 

 

Implementing 
Agency 

 

Target Beneficiaries References 



 

ANNEXURE II – Case Studies on Socual Entrepreneurship & Innovation in india and Global  

All case studies from India are from the Youth Co:Lab India cohorts 

1) Enterprise  AVASARSHALA-WhizKids India  
2020 

Objective • Avasarshala is a platform that connects K-
12 parents and children with aspirational 
growth opportunities. 

• They help children utilize their talents, get 
recognized and elevate them to become 
achievers.  

• Avasarshala has launched WhizKids, an 
educational activity platform that 
promotes child development and skill-
based education focusing on learning by 
doing and acquiring key skills in the 
process. This platform enables children to 
focus on their talents and skill 
development. 

 

Profile of the 
Entrepreneurs 

• Avasarshala is co-founded by Ashwathy Venugopal and Sandeep S. They 
together bring 15 years of corporate and entrepreneurial experience.  

• Ashwathy Venugopal is a TEDx speaker, social entrepreneur, and co-
founder of Avasarshala.  She is a Kectil International Youth Leader, 
outgoing curator of Global Shaper Community- Hub (an initiative of 
World Economic Forum), cohort member at Cherie Blair Foundation 
Mentoring Women in Business 2021, Indian Ambassador for Digital 
Grassroots Program, WEDU Asian Rising Star for 2020, Vital Voices 
GROW Fellow 2020, inSIG 2020 Fellow, Youth IGF India 2020 Fellow. 
Ashwathy is also the recipient of Eastern Bhoomika Iconic Women 
Awards 2020 and was one of the chosen participants and OpenSpace 
speaker at ChangemakerXchange COVID-19 Collective Action Summit 
jointly hosted by Asoka Foundation and Robert Bosch Stiftung. 

 

  



1) Enterprise  AVASARSHALA-WhizKids India  
2020 

 • Sandeep is a social entrepreneur and co-founder of Avasarshala. 
Sandeep is a business major from IIM Bangalore and ESADE, Barcelona. 
He had co-founded CatalanLabs, in the smart wearable and smart 
healthcare domain and been selected to international platforms, like 
Startup Chile Accelerator and Shift Conference at Croatia, IOT World 
Congress in Barcelona.He is a fellow of the Kairos Society and Startup 
Leadership Program, has been associated with the SAARC Global Startup 
Awards and also a Techstars Startup Weekend Organizer helping 
empower people to convert ideas into companies invigorating 
entrepreneurial ecosystems across the world. 

Inspiration behind 
their Enterprise 

• During the pandemic, parents had been left with the responsibility of 
being an educator, companion as well as an instructor- all the while 
juggling their own commitments at work. To help parents navigate this 
sudden paradigm shift, they started an education activity. They brought 
together parents in a WhatsApp group and presented an educative 
challenge on a daily basis for their kids to complete offline. These 
challenges were presented to them as a story and required them to 
attempt it using only materials at home. They were taught 
resourcefulness and aided to create a habit by giving them a fixed time 
for completing the challenges daily. They helped them develop six key 
skills-math, practical life skills, cultural skills, literary skills, sensorial 
skills, and theatre skills. The kids were presented a score card as a 
tangible documentation of their competency mapping. This simple yet 
unique idea received amazing reception-they could reach over 1600 
families over seven countries. 

Challenges Faced 
and Response 
Strategies 

• New technologies developed by the competitor could be a threat in the 
medium to long term future - network effect can help overcome this. 
The huge marketing spend by other ed-tech start-ups has increased the 
CAC in the overall market. 

• Their key revenue is from B2B partners. They have tested the model 
with 1 B2B partner and 2 B2C in their pilot. To scale this model, they 
would need a higher number of customers and it rests on their ability to 
create partnerships to reduce the CAC. 

Location • Across India,  head office in Kerala, India 

Investments and 
Finances 

• Bootstrapped 

 

  



1) Enterprise  AVASARSHALA-WhizKids India  
2020 

Impact • The team has enabled K-12 students in India to avail scholarships, 
fellowships, and leadership opportunities worth over INR  12.5 Million in 
the past one year, in the regional, national, and international scope.  
Their work has helped to reach 30,000 Indian students with aspirational 
opportunities including international leadership exposures and recently 
they planned and executed a campaign to help spread awareness of 
United Nations Sustainable Development Goals among 4500 students 
across India.  

• WhizKids is a program that launched its pilot in 2020 and commercially 
relaunched in 2021. The team has organically reached close to 1600+ 
families across 7 countries (majorly from India) during the pandemic 
period. 

Focused SDGs • SDG 4:Quality Education, SDG 5:Gender Equality, SDG 8:Decent Work 
and Economic Growth 

Operating 
Model/Salient 
Features 

• Pay per series. 
• Provides children with challenges that develop them on six key skill 

areas. 
• Incentivizes consistency through digital badges. 
• Participants get a skill card showing skill and competency mapping. 

 
Accolades & 
Awards 

• Avasarshala is the winner of People’s Choice Award at Youth Co:Lab 
(UNDP and AIM), has been Internationally recognized as Top 10 
purpose driven innovations by Bridge for billions and top 30 most 
inspiring digital innovations by Partos, Netherlands in 2020. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Network is important. The current generation of entrepreneurs are 
open to partnerships even with competing companies, to grow 
together. 

 
 
References for 
further details 

• Website: https://www.avasarshala.com/whizkids  
• Instagram: https://www.instagram.com/avasarshala.official/  
• Facebook: https://www.facebook.com/avasarshalaofficial/   
• Twitter: https://twitter.com/avasarshala 
• LinkedIn: https://www.linkedin.com/company/avasarshala/  
• Access all Media Links: https://www.avasarshala.com/bio  

 

 

 

 

 

 



 

2) Enterprise  SILPAKARMAN India  
2016 

Objective • Creating place-based value chain 
in bamboo growing regions, to 
provide residing communities with 
sustainable income sources and 
create bamboo innovations that 
cater to the urban consumers. 

 

Profile of the 
Entrepreneurs 

• Akshya Shree - Founder Director,  
B.A. Hons. Business Economics (DU), Export Management (IIFT), PGD 
Corporate Law and Management (ILI) 

• Dhwani Shree - Co-founder/ Creative Director, 
PGD Film Direction 2 year (LVPA), B.A. Hons. Political Science (DU) 

Inspiration behind 
their Enterprise 

• Akshya always wanted to do something of her own hence, instead of 
pursuing an MBA opted to start her own venture. She has ways believed 
that being young allows one to take risk as you have limited or no liability. 
This is what prompted her to begin her entrepreneurial journey and her 
experience and education together helped her to build a social enterprise 
that could boost micro and rural enterprises. She started off with export 
and international market there upon, establishing a brand Silpakarman 
which pioneered in raw bamboo home and kitchen utilities. Now, they 
have launched BeYouTea - the bamboo leaves tea, which a unique blend of 
bamboo leaves full of nutrients. 

Challenges Faced 
and Response 
Strategies 

• Market access and customer engagement - even though bamboo products 
were very popular abroad but in India people weren’t aware about them 
which made it difficult for them to push these products. To counter this, 
they built online content on their website and social media handles that 
showcased the process, products and people involved in the work. 

• Quality and product development - even tough skilled, most artisans were 
engaged into making traditional craft products. They had to train them to 
develop certain products such tumblers, coffee mugs etc. Also, they had to 
ensure a strong value chain that could deliver the quality that could be 
accepted by the consumers. For this they began empowering their teams 
with knowledge and machinery so that, they could communicate the 
design with them seamlessly and could adopt these designs into products 
easily. 

 



2) Enterprise  SILPAKARMAN India  
2016 

Location 
• Production workshops in Tripura ( 4 clusters 350+ artisans). 
• Head office in New Delhi with a display showroom in Greater Noida. 

Investment and 
Finances  

• Funding from family and personal funds – INR 22,36,287.46/- 
• Facebook  Grant (2021) – INR 63,447/- 
• Seed Grant NSRCEL, IIM-B (2021) – INR 75,000/- 

Impact • Successfully built 4 micro-enterprises comprising of 350+ artisans out of 
which 250 are women. 

• Developed innovative bamboo products and bought them to mainstream 
e-commerce channels. 

• Served over 1000 customers in both domestic and International markets. 
• International collaborations - www.renewbamboo.org 
• Industrial solutions from bamboo that encourages species-specific 

plantation along with brining semi-skilled and unskilled workers into the 
workforce. 

Focused SDGs • SDG 1:No Poverty, SDG 5:Gender Equality, SDG 8:Decent Work and 
Economic Growth, SDG 9:Industry, Innovation, and Infrastructure, SDG 
11:Sustainable Cities and Communities, SDG  12:Responsible Consumption 
and Production 

Operating Model / 
Salient Features 

 

Accolades & 
Awards 

• 2017- Winner WE-CAN India program by Cherie Blair Foundation funded 
by US Embassy 

• 2021- Forbes Asia 30 Under 30 

 

 

 

 



2) Enterprise  SILPAKARMAN India  
2016 

Insights and 
Learnings for other 
Youth 
Entrepreneurs  

• Learnt a lot from fellow entrepreneurs especially refinement of strategy 
and clarity of thought alongside importance of team work and team 
members.  

• Delegation of tasks and building an organization.  
• Infusion of technology in a social enterprise. 

References for 
Further Details  

• www.silpakarman.com 
• www.facebook.com/silpakarman 
• www.instagram.com/silpakarman 

 

 

  



3) Enterprise  ECOWRAP India  
2018 

Objective • To build an eco-system for 
optimum utilization of post-
consumed products (solid waste) 
and create a micro-
entrepreneurship model for 
women in rural areas through up 
cycling these post-consumed 
products. 

 

Profile of the 
Entrepreneurs 

• Angraj Swami 
• Born in a small village Swamipura, Rajasthan 
• Graduate from Delhi University in Physics Hons. 

Inspiration behind 
their Enterprise 

• Coming from a conservative family of a small village of Rajasthan where 
even water was scarce, he knew the utmost value of every natural 
resource. He knew waste segregation was root cause of many problems 
and people did not care about problems until they are their own. So, he 
came up with a business model, solely based on waste segregation at 
source and making this sector financially viable by leveraging right 
technology & aggregating all stakeholders. To promote waste segregation 
at source, his start-up provided infrastructure like smart dustbins, tech 
intervention and training to people. He made this model financially viable 
by adding extra buffer of up cycled & incentivize waste generators for 
segregation at source. He came up the idea of waste monetization 
scheme, paying for inorganic waste. 

Challenges Faced 
and Response 
Strategies  

• In rural areas getting a government job after studies is very common 
culture and convincing family for a business with a very new concept 
extremely difficult. So, he left his family in the 2015 and did not go back till 
its implementation. Indian eco-system for social impact start-up is very 
poor so getting any kind of support including mentoring, funding, 
organizational structure etc., was also challenge so he was focused and 
learnt from his own failures. He kept following the path shown by his 
business model and after validating and creating a huge impact from his 
model he is in process of raising seed capital. 

Location • Jaipur, Rajasthan, India 

Investments and 
Finances 

• INR 20,00,000/- 

 



3) Enterprise  ECOWRAP India  
2018 

Impact • Bring 3000 metric ton of solid waste into segregation and treatment 
process. 

• Skilled trained and employed 24 women in rural areas through up-cycling 
of waste. 

• Generated around INR 2,00,00,000 in revenue. 

Focused SDGs • SDG 1:No Poverty, SDG 5:Gender Equality, SDG 8:Decent Work and 
Economic Growth, SDG 10:Reduced Inequality,  SDG 11:Sustainable Cities 
and Communities, SDG 12: Responsible Consumption and Production, SDG 
13:Climate Action and SDG 15:Life on Land 

Operating Model / 
Salient Features 

• B2B. 
• First model which is technically feasible and financially viable. 
• Capacity building and micro-entrepreneurship model for women in rural 

areas. 
• Model with vision to make this country dumping free. 

Accolades & 
Awards 

• WTFL Global Finalist 2021 
• 1St Runner Up Youth Co:Lab 2019 
• WTFL India Finalist 2019 
• Winner at Tata Institute of Social Science 
• Covered by more than 20 Media Houses 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Still learning - but one learning is that one needs to come out from their 
comfort zone. 

References for 
Further Details 

• Instagram :- https://www.instagram.com/ecowrap.in/ 
• Facebook :- https://www.facebook.com/ecowrap.in 

  



4) Enterprise  Uneako- Sharing Sustainable 
Happiness 

India  
2019 

Objective • Uneako is an amalgamation of 
unique and eco meaning that they 
provide eco-friendly and 
sustainable products in never seen 
before avatar. 

• With their motto “sharing 
sustainable happiness”, they strive 
to curb the environmental threats 
of climate change and plastic 
pollution by introducing an 
exclusive innovative range of 
climate positive product solutions, 
which are made using various 
organic, natural, industrial waste 
and biodegradable materials.  

• Alongside they are also trying to 
support the five  marginalised 
communities of the society by 
employing them to hand craft 
products. 

 

Profile of the 
Entrepreneurs 

• 23 years old young social entrepreneur and Mechanical Engineer alumnus 
from NIET, Greater Noida. Worked on his passion to create notable 
impacts for mankind and has turned his dream into reality through 
UNEAKO- Sharing Sustainable Happiness. Has always been keen to work 
for the marginalised communities and have hence worked with ' Vaigyanik 
Likho', 'Yes Bank Foundation' 'Khushyan Batoon Society' and looking 
forward to many more. 

Inspiration behind 
their Enterprise 

• There used to be a giant heap of garbage a few kilometers from his 
home, piling up and rising every single day. Burning issues of rising 
climate change and the threatening problem of single use plastic, 
everything collectively gave him a strong push to think about a way to 
save the environment. He discussed about the same with his brother Atul 
Tripathi who was working as a design thinker, back then. Both of them 
are poles apart in their respective approaches but the feeling of empathy 
binds them together. They together envisioned the concept of 
UNEAKO, where they decided to come up with unique alternatives for 
plastic to maintain the sustainability of the environment in the long 
term. 

 

 

 



 

 

4) Enterprise  Uneako- Sharing Sustainable 
Happiness 

India  
2019 

Challenges Faced 
and Response 
Strategies 

• They face a lot of challenges in terms of financial, marketing, building the 
connections and providing their products to corporates and organizations. 
They  believe they could only overcome these challenges by focusing on 
the three words i.e.  ‘zidd’, ‘junoon’ and passion. 

Location • Delhi  

Investments and 
Finances 

• Bootstrapped 

Impact • Revenue crossed INR 50 Lakhs+ plus 
• Providing their products to 100+ corporate clients 

Focused SDGs • SDG 13:Climate Action   

Operating Model / 
Salient Features 

• B2B  
• B2C 

Accolades & 
Awards 

• Received grant from HDFC bank 
• Received grant from Global Changemakers 
• Received grant from Facebook Business 
• Uneako’s journey featured on Hindi Khabar Tv Television 
• Received debt fund from GivFund 
• Uneako’s journey on various newspaper- Dainik Jagran, Danik Bhaskar, 

Amar Ujala                                                                                     
• Most sustainable start-up award by DCB India 
• Uneako’s journey featured on various online platforms like Social Story, 

Global Changemakers, GivFund, Startup India, Start-up anecdotes, 
Unsustainable Magazine etc. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Collaborations with other start-ups and support each other. 
• Don’t wait for funding to start. 

References for 
Further Details 

• www.uneako.com 
• www.instagram.com/uneako_ 

 

 

 



5) Enterprise  Therapize India  
2020 

Objective • According to the WHO 20.6% or 
280 million Indians suffer from at 
least one mental-health problem 
and need active help, while less 
than 40% of these individuals seek 
help. Therapize personalizes and 
simplifies the journey of seeking 
mental healthcare for South 
Asians across the globe, by 
connecting therapy seekers to the 
right therapist fit for themselves. 

 

Profile of the 
Entrepreneurs 

• Anushka Kelkar, Co-founder: after spending 2 years at Dasra, one of India's 
largest strategic philanthropy foundations where she got to be a part of 
various public healthcare focused projects she spent the last two years 
building Brown Girl Gazing, a virtual space for South Asian women to 
openly talk about gender based violence, beauty standards, and unlearn 
shame together. She has been a speaker at forums like the Indian Society 
for Applied Behavioural Science and The Women's web annual summit, 
amongst others. Some of the places where her work has been featured are 
The Huffington Post, CNN, Quartz, Times of India, Hindustan Times, 
BuzzFeed India, Scroll, and Mid-day.  

• Aviva Bhansali, Co-founder: after pursuing her B.A. in Economics and 
Psychology from Claremont McKenna College, California, she spent 2 years 
at Aon, the human capital consulting firm. She then went on to  join Dasra, 
India's largest strategic philanthropy foundation and worked on projects 
for the Bill and Melinda Gates Foundation, Cipla, and several others across 
the social sector. With a keen interest in all things product development, 
she is always looking for new ways to design products that truly are user 
centric. 

Inspiration behind 
their Enterprise 

• The COVID-19 pandemic took an immense toll on people’s mental health, 
and truly brought to light India’s crumbling mental healthcare system. 
Given a lack of regulations and processes in place, finding a certified 
mental healthcare professional in South Asia is extremely difficult. 
Especially during a crisis, they realized it was more important than ever to 
have access to the right mental healthcare support. They saw that there 
was also great opportunity to truly support people in improving the 
process of seeking help. 

 

 

 



5) Enterprise  Therapize India  
2020 

Challenges Faced 
and Response 
Strategies  

• The lack of due diligence in the space and regulations around licenses. 

Location • Remote—they have therapy seekers coming from all across the globe 

Investments and 
Finances 

• Bootstrapped 

 
 
 
Impact 

• On-boarded ~100 qualified mental healthcare practitioners that South 
Asian users across India and the globe, can connect with. 

• Pioneered India's first therapist matchmaking tool to help connect users to 
the right therapists for themselves, based on their unique needs and 
preferences. 

• Built a virtual community of 31.3K+ comprising of mental health advocates 
and therapy seekers. 

• Over the span of 4 months, therapize has connected 10,000+ therapy 
seekers to therapists across India. 

Focused SDGs • SDG 3:Good Health and Well Being 

Operating Model / 
Salient Features 

• Therapize has created a digital marketplace connecting therapists to 
therapy seekers. 

 
Accolades & 
Awards 

• Featured in Times of India, Vogue, Hindustan Times, Your Story, The 
Economic Times, amongst others. 

• Selected to be a part of the competitive IIM Innocity Startup School 
Incubator program. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• It’s critical to invest in understanding the main problems one is solving for 
and doing as much user-research as one can to truly build a solution 
grounded in empathy. 

References for 
Further Details 

• https://www.therapizeindia.com/ 
• https://www.instagram.com/therapize.india/ 
 

 

 

 

 

 



6) Enterprise  Clean Hands Initiative India  
2020 

Objective • To improve the street market 
experience for vendors and 
customers by providing accessible 
handwashing facilities. 

 

Profile of the 
Entrepreneurs 

• Suhasini Vira studied Economics and Politics at Durham University. She is a 
Laidlaw scholar and her independent research over the last two years has 
focused on the lives of young people working in India’s informal sector. 
Suhasini co-authored Why People Give (Sage Publications), which explores 
the motivations behind philanthropy and raises money for charity. She is 
also one of the youngest members chosen for the Aspen Institute’s Next 
Generation (NextGen) Leaders Network, which brings together leaders 
from around the world to discuss how local and international policies 
should respond to advancements in technology. Suhasini will be joining 
the UK’s Civil Service as an Economist working in the Department for 
Transport in September. 

Inspiration behind 
their Enterprise  

• Inspired by the work of local rural entrepreneurs who have developed 
effective public handwashing facilities, Suhasini started the Clean Hands 
Initiative (CHI). CHI’s aim is, foremost, to source and setup foot pedal 
operated public handwash stations at places with high footfall, such as 
street markets and government schools. 

• After pitching to a UK based grant and private companies in India, the 
team was able to raise INR 2,50,000/-. 

• After speaking to Indian manufacturers and working on iterations of the 
product, the team was able to secure 11 handwashing units. These are 
customizable based on the need of the community, meaning the drainage 
outlet, size of the water tank, and size of the soap dispenser, can all be 
changed on a case to case basis. 

 

 

 

 

 



6) Enterprise  Clean Hands Initiative India  
2020 

Challenges Faced 
and Response 
Strategies  

• The biggest challenges were visibility and engagement. They realised that 
installing their handwashing units in crowded, open public areas was not 
very effective because people often missed the units. To overcome this 
challenge, they introduced signages to make their units more visible from 
a distance. They also thought about places that were less spread out but 
would benefit from such units (for e.g. areas in schools where midday 
meals were being served). 

Location • Street markets, public hospitals, and government schools located in 
Gurugram. 

Investments and 
Finances 

• INR 2,50,000/- raised through grants and private donations. 

 
 
Impact 

• Raised INR 2,50,000/- in seed funding from grants and private sector 
sponsors. 

• Set up website and recruited an all-female team of 4. 
• Installed 8 units across markets, schools, and hospitals, as part of a pilot 

phase. 
• Enabled 1500+ handwashes per week. 

Focused SDGs • SDG 6:Clean Water & Sanitation, SDG 3:Good Health & Wellbeing, SDG 
8:Decent work and Economics growth 

Operating Model / 
Salient Features 

• Handwashing station is completely hands free and is operated by foot 
pedals, reducing the risk of contamination. 

• The unit is fitted with a water sprinkler tap and stoppers to reduce water 
wastage. 

• There are bolts and ground plates installed as a security measure to 
prevent tampering. 

• The handwash unit size and drainage outlet are customizable, making it 
adaptable and easy to install in any location. 

• CHI bears the cost of sourcing the unit and installing it. However, the cost 
of maintenance and upkeep (refilling water tank/soap dispensers), is 
borne by the local community. 

• With Gurgaon Nagrik Ekta Manch as a grassroot level partner, CHI is able 
to identify localities where this station would be able to create the most 
impact. Gurgaon Nagrik Ekta Manch handles the last mile delivery and 
installation of the units. 

  



6) Enterprise  Clean Hands Initiative India  
2020 

Accolades & 
Awards 

• Reached the final stage of the AIM incubator and named as one of India’s 
Top 10 Social Entrepreneurs. 

• Awarded Santander grant for social entrepreneurship. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Biggest learning is to not be afraid to get it wrong sometimes. One learns 
as much when things don’t work the way one expected as when they do. 
Figure out what went wrong, why it went wrong, and what can be done 
differently. Instead of treating difficulties as failures, look at them as 
opportunities for growth. 

References for 
Further Details 

• Website: http://cleanhandsinitiative.org/ 
• LinkedIn: https://www.linkedin.com/company/clean-hands-initiative/ 
• Instagram: https://www.instagram.com/thecleanhandsinitiative/ 
• Facebook: https://www.facebook.com/thecleanhandsinitiative/ 
 

 

 

  



7) Enterprise  LonePack India  
2016 

Objective 

• To make mental healthcare 
accessible to all Indian youth. 

 

Profile of the 
Entrepreneurs 

• Siddhaarth Sudhakaran (B.E. C.S.E) 
• Samiya Nasim (B.E. C.S.E) 
• Naveen H (B.E. C.S.E) 

Inspiration behind 
their Enterprise 

• The founding team had lived experience with mental health illnesses. This 
perspective helped them understand the difficulties faced by the youth in 
India to access even primary mental healthcare. They strived to help 
others facing similar challenges. With this aim, they started LonePack in 
2016 despite having little experience or formal education in mental health. 

• They believe that community led interventions are needed to bridge the 
massive mental healthcare gap in India. To that end, they have developed 
awareness campaigns and initiatives, that empower people in the 
community to take up leadership in promoting mental healthcare and 
well-being. Their popular initiatives include LonePack Letters (On the 
ground awareness campaign), LonePack buddy (peer support system), 
LonePack mental health professionals listing, Mental Health 101 
(Workshop for college students) etc. 

Challenges Faced 
and Response 

Strategies 

• One of the biggest challenges that they faced was establishing trust among 
existing stakeholders. Approaching the field of mental health with no 
formal education or professional experience, they faced a lot of challenges 
in convincing other organizations that they were in it for the long haul. 
What helped them, was being upfront about our background and reason 
for being passionate about the cause, while also emphasizing the value 
that their skillset would bring 

Location • Physical events mostly held in Chennai and Bangalore. Online events and 
initiatives have benefited people across the globe. 

Investments and 
Finances 

• Raised about INR 2,50,000 through a combination of grants and crowd 
funding.  

• Apart from that, they have largely been self-funded with the three 
founders investing capital to carry the organization’s work forward. 

Impact 

• So far, they have reached over 1,00,000 people in  12 cities in India 
through their various initiatives including awareness campaigns, 
workshops, seminars, and digital mental health projects. Their flagship 
initiative, LonePack Buddy – an anonymous, free, online, peer to peer 
support system has helped over 1000 people over the past year. 

 

 



7) Enterprise  LonePack India  
2016 

Focused SDGs • SDG 3:Good Health and Well-Being 

Operating Model / 
Salient Features 

• They are registered as a society under the Tamil Nadu Government. 
LonePack Buddy is completely free to use for users. They are looking at 
making LonePack Buddy financially sustainable by providing the tech 
infrastructure to help organizations set up peer support systems, as well as 
provide corporates and colleges an end to end, managed, peer support 
system. They intend to charge a subscription fee to the institutions using 
these services. 

Accolades & 
Awards 

• Young Connectors of the Future Fellowship (Swedish Institute) 
• One Young World Ambassador  
• Yenching Academy Fellowship 
• UNDP NITI-Aayog Youth Co:Lab incubation 

Insights and 
Learnings for other 
Youth 
Entrepreneurs  

• Don’t be afraid to work in a space that you are passionate about but don’t 
have formal experience in. Often times the fresh perspective can help one 
stand out. 

• Be patient in establishing trust with other more experienced organizations. 
• Effective teams that are fully volunteer-run and remotely based are 

possible. 

References for 
Further Details 

• Website: htttps://lonepack.org 
• Instagram: @thelonepack 
• Facebook: https://www.facebook.com/lonepack 
• Twitter: @thelonepack 

 

 

 

 

 

 

 

 

 

 

 

 



8) Enterprise  Ya_All India  
2017 

Objective • To increase health seeking 
behaviour and improve overall 
well-being among young key 
populations by meaningful youth 
engagement in North East India.  

 

Profile of the 
Entrepreneurs 

• Sadam Hanjabam is a young queer person born and raised in Imphal, 
Manipur. He is the founder and chief functionary of Ya_All and editor of 
Paomi Post, an online storytelling platform. He is also the creator of Asia’s 
first all transgender football team. Currently he is pursuing his PhD from 
TISS, Mumbai. 

Inspiration behind 
their Enterprise 

• As a young person brought up in a conflict zone, he lives with 
intergenerational trauma and his own experience of being assaulted by 
police made him migrate to other places for finding safer spaces to study 
and work. But unable to fit in a big city, he developed depression which led 
to abusing substances until two cases of deadly overdoses. He could not 
find queer and youth affirmative health care providers in his state for 
recovery. The situation in his state led him create Ya_All as a safe space 
and a support system for young queer individuals. 

Challenges Faced 
and Response 
Strategies  

• Resistance and discrimination of being queer. 
• Judgements from the queer community itself for being a drug user.  
• Used up his own fellowship money to fund his programs to run the 

collective. 
• Made the collective work even though he was going through his own 

recovery journey and helped many others to provide support. 

Location • Manipur, but reaches out to entire North East region. 

Investments and 
Finances 

• Short term grants (3-6 months), crowdfunding, networking, and 
collaborations. 

 
Impact 

• North East India’s first LGBTQ+ and youth led focused registered 
organisation. 

• Featured in Apple TV original Docu-series “The Me You Can’t See” by 
Oprah and Prince Harry. 

• Created Asia’s first transgender football team. 

Focused SDGs • SDG 3:Good Health and Well-Being, SDG 4:Quality Education, SDG 
5:Gender Equality, SDG 8:Decent Work and Economic Growth, SDG 
10:Reduced Inequality, SDG 11:Sustainable Cities and Communities, SDG 
17:Partnerships to achieve the Goal 

 



8) Enterprise  Ya_All India  
2017 

Operating Model / 
Salient Features  

• Peer support model. 
• Entirely youth led and focused. 
• Inclusive and diverse community. 
• LGBTQ+ led. 
• Indigenous population. 

Accolades & 
Awards 

• Recognized by UN Envoy for youth for their COVID relief campaign called 
Khudol Initiative. 

• COVID warrior award by The Better India. 
• Featured on Dettol hand wash bottles in recognition for COVID relief. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Lessons on community building, COVID relief, use of sports for community 
building. 

References for 
Further Details 

• https://www.facebook.com/manipur.youthnetwork/ 
• https://www.instagram.com/ya.all.northeast/ 
• http://yaall.org/  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

9) Enterprise  Praketa Innotech Pvt Ltd India  
2019 

Objective • Building a bright and sustainable 
future. 

 

Profile of the 
Entrepreneurs 

• Vaisakh MG (Co-Founder and Managing Director) - driven with passion and 
commitment to make an impact in the society, he has 8+ years of 
experience in market research, project planning, implementation, and 
valuation. He holds a PG in thermal Engineering and B.Tech in Electrical 
Engineering. 

• Revathy CG (Co-Founder and Administrative Director)- a certified financial 
accountant, engineer, and a true example of team leader. She has 5+ years 
of experience in training and consulting spanned across the state. 

• Abhilash RV (Co-Founder and Technical Director) – he is a well expertise 
trainer and engineer with M.Tech and B.Tech in Electrical Engineering with 
5+ years of experience in training and technical assistance. 

Inspiration behind 
their Enterprise 

• Their inspiration was the statement “What Planet Earth Need is 
Behavioural Change” this thought helped them to understand how to 
tackle the challenges and act upon SGD 4 and SDG 7 irrespective of 
country barriers. 

• They have come up with a constructive and comprehensive solution 
Behavioural Effective Energy Planner (BEEP). BEEP is a standalone, 
practical device for understanding real time residential consumption 
patterns and changing consumer behaviour. It provides accurate and 
useful data so that all energy consumers have both the information and 
the motivation to devise their own energy management solutions, 
resulting in cost savings for them & energy savings for society. With its 
universal and youth-friendly language, BEEP is able to maximize potential 
savings, building on the existing climate-consciousness of youth to enact 
an immediate behavioural change, whilst also in itself helping to build an 
energy conscious future generation. 

 

  



9) Enterprise  Praketa Innotech Pvt Ltd India  
2019 

 

• Targeting all energy users, BEEP allows the consumer to realize his 
forecasted energy bill through a display unit/mobile application which 
calculates the rate of energy consumption. Faced with a real time forecast 
of the bill that the consumer must pay at the end of the billing period, a 
behavioural change occurs, triggering the user to immediately reduce their 
energy consumption. This emphasis on the final bill is highly effective as all 
consumers are primarily concerned about the money from their pocket. 
Specifically targeting youth, either as energy consumers in their family 
household or as the primary bill payers, BEEP also displays present and 
forecasted CO2 Emission. They believe that this vital information will 
trigger environmentally concerned users to be more careful about their 
consumption and reduce their carbon footprint. 

Challenges Faced 
and Response 
Strategies  

• The very first month of incubation with AIC-JITF, COVID-19 pandemic hit 
the country and lockdown was imposed. Product design, development and 
manufacturing became the toughest challenge during this time. With the 
help of Team AIC, we moved ahead, accepting the reality, and shifting 
online in all means we hustled through all the limitations of material 
availability, fund raising and travelling to achieve the goal in next 4 
months. 

• Several investors backed out due to the pandemic and they had to raise 
funds on their own. 

• Connecting with their primary users became very difficult and they arrived 
at a solution and figured out the point of contact and mode of operation 
for marketing. 

• The guidance and support from the mentors helped them to move on and 
keep focus on their mission. 

Location • Incubated at AIC-JITF and currently operating at Cochin, Kerala 

Investments and 
Finances 

• N/A 

Impact • In terms of the present status of BEEP, the MVP, basic software and 
mobile application have been developed and now they are working on 
micro piloting. Initial studies with more than 500 families demonstrated 
that, with this device, a minimum of 5% of total energy consumption can 
be reduced per consumer. 

• Intend for 500+ units from ongoing apartment projects from their locality 
and further discussions with other new projects ongoing. 

Focused SDGs • SDG 4: Quality Education and SDG 7: Affordable and Clean Energy 

 

 



 

 

 

9) Enterprise  Praketa Innotech Pvt Ltd India  
2019 

Operating Model / 
Salient Features  

• Connect with individual electricity consumers using a user-friendly mobile 
application and display unit. 

• Direct and indirect sales through builders and contractors on commission 
basis. 

• Targeting 1000 BEEP installation by the end of 2022. 

Accolades & 
Awards 

• Elected for Asia Clean Energy Forum (ACEF) 2021 summit 
• One of the 98 YSEH Projects across the globe 
• Idea Captain at Enactus Action Accelerator Asia/Australia 2020 
• Youth Co-Lab National Innovation Challenge Winner 2019  
• Top 5 Global Innovations at MIT Climate Co-Lab 2015 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Being a start-up, it is very important to have a guide and mentor to 
support and direct towards the right path. 

• Make sure the team is aligned towards the goal. 
• Always make use of all available opportunities and build one’s network to 

connect with the best specialists and experts across the globe. 
• It is very important to connect solution with the need of society. 
• When being a social entrepreneur, it is equally important to plan wisely 

about the sustainability of the organization and team. 

References for 
Further Details 

• Hub – Youth Sustainable Energy Hub (youthsehub.org) 
 

 

 

  



10) Enterprise  SilveryNANOS Innovations LLP India  
2019 

Objective • To prevent urinary tract infection 
caused by public toilets and 
provide hygienic public toilets to 
women 

 

Profile of the 
Entrepreneurs 

• Divya Rathod a PhD research scholar in microbiology, completed Masters 
in Biological Sciences. 

• Won several awards from UNDP, UN Women Nationals, and 2nd runner up 
in regionals, IIT Bombay, Chancellors Challenge, NITI Aayog Government of 
India, Go global India UK programme by UKDCMS 2019, TIE BIRAC 2020, 
etc. 

Inspiration behind 
their Enterprise 

• She suffered from urinary tract infection in 2013-2014, was hospitalized, 
made a rough paint form nanotech solution to prevent UTI. With her 
professors, made the product and applied to few toilets but as it was in 
paint form it was not feasible for all public toilets to apply. With few years 
of research made it in spray form and applied in one of the competitions 
called Chancellors Challenge and won cash prize of INR 5 Lakhs, where she  
started making it commercial her entrepreneurial journey and vision to 
prevent UTI across the public toilets and give a hygienic toilet for women 
across the globe. Every year, 150 million people suffer from urinary tract 
infections and the major cause is infected public toilets which cannot be 
cleaned up after every use. Many UTI cases leads to bladder cancer and 
increase in hospital expenditure and resistance to microbes. All women 
have to squat in toilets which is feasible for young women but for 
pregnant women, children, and old women, it is very difficult to squat and 
chances of getting infection are very high. 

Challenges Faced 
and Response 
Strategies 

• There were many challenges in the journey, but sustainability is the key to 
every problem. 

Location • India 

Investments and 
Finances 

• N/A 

 

 

 

 



10) Enterprise  SilveryNANOS Innovations LLP India  
2019 

 Impact • Sanitation for a month by applying HAPITO. Just by applying once can get 
infection-less and easy clean toilets. 

Focused SDGs • SDG 3: Good Health and Well-being,  SDG 6: Clean Water and Sanitation 
and SDG 9: Industry, Innovation, and Infrastructure 

Operating Model / 
Salient Features 

• Spraying HAPITO once and get infection-less and easy cleaning toilets for 
one month. 

Accolades & 
Awards 

• Chancellors Challenge 2018 
• BSE top 50 
• Singapore Inspreneur 2.0 
• UNDP INDIA National Winner 
• TIE BIRAC Winner 
• Go global India UK programme by UKDCMS 2019 
• IIT Bombay Eureka 
• UN WOMEN National Winner 
• UN WOMEN  Regional 2nd Runner Up  

Insights and 
Learnings for other 
Youth 
Entrepreneurs  

• She met several young entrepreneurs in different countries and learnt a 
lot of things. The major ones are networking, patience, consistency, 
sustainability,  are very important. 

References for 
Further Details 

• http://www.divyainnovation.in/ 
 

 

 

 

 

 

 

 

 

 

 

 

 



11) Enterprise  StandWeSpeak India  
2019 

Objective • To build “A 21st century sexual 
health ecosystem in India.”  

 

Profile of the 
Entrepreneurs 

• Priyal Agrawal is passionate about ensuring that young people have access 
to information and sexual health services, required to gain complete 
control over their bodies and lives. 

• Dedicated and devoted entirely to bring a paradigm shift in the mindset of 
people and the way children receive sexuality education around the globe. 
Priyal founded StandWeSpeak with a vision and aim to promote social and 
gender equality and create a positive systematic change in the society. 

Inspiration behind 
their Enterprise 

• Her journey–from a naïve little girl to a free-thinking millennial and now a 
social changemaker–was only facilitated by her education and background 
in psychology. Her experiences in social and mental health industry; the 
times when she met people from different backgrounds facing similar 
issues; and exposure to the prevailing orthodox culture, misbeliefs, and 
sexual health practices in India. 

• Working in Tihar jail as a psychological first-aid provider, also provided her 
with an opportunity to understand the mindset of the perpetrators of 
sexual abuse and assault. It helped her understand that these crimes are 
the violent expressions of a lack of sexuality and value education. The 
problem was deeper than one can think, she realized. Punishing the 
criminals won’t kill the crime. The change was needed in the mindset of 
people, their perception, and their attitude towards gender, sex, and 
sexuality.  

• Just like how the stability of a house is dependent upon every brick being 
placed properly, as humans, people are moulded at every stage by the 
notions that surround them from childhood. So, it was about time to 
replace heteronormative, patriarchal, misogynistic, stigmatized, and 
sexually repressive ideas with sex-positive, gender-equal, judgment-free, 
and rights-based ones. 

• Such incidents and beliefs motivated her to "Take a stand alone, but to 
take a stand for thousands," and come up with a holistic solution and start 
an initiative that gave rise to StandWeSpeak. 

 

 

 



 

11) Enterprise  StandWeSpeak India  
2019 

Challenges Faced 
and Response 
Strategies  

• Since StandWeSpeak was founded during pandemic, operations were a 
major issue. Leveraging technology and pivoting the plans according to the 
current situation helped overcome the challenges. 

 
Location 

• Currently, due to the pandemic, they are conducting online sessions. They 
have catered to students and young adults who live in Dubai, Philippines, 
Goa, Mumbai, Raipur, Delhi, Hyderabad, Pune, Kharagpur and more. 

Investments and 
Finances 

• Bootstrapped (As the winner, she also won a cash prize of INR 1,00,000 in 
the FPAI-Villgro Innovation Challenge, in November 2020.) 

Impact • They have conducted sessions with over 3000 students from various 
schools and colleges in the last 6 months. 

Focused SDGs • SDG 3: Good Health and Well-being, SDG 4: Quality Education, SDG 5: 
Gender Equality and SDG 10: Reduced Inequalities 

Operating Model / 
Saline Features 

• Online 

Accolades & 
Awards 

• Winner of the FPAI-Villgro Innovation Challenge (A national competition to 
discover innovative technical solutions in the Sexual, Reproductive Health, 
and Rights (SRHR) space), November 2020. 

• Bagged 2nd position as a social entrepreneur in the global Action 
Accelerator Program under Asia/Australia category, in August 2020. 

• Won the Honorable Startup Award at the SexTech Awards 2021, organized 
by WearIt Berlin. 

• Got selected as one of the top emerging leaders for the "First Generation 
Activists- Class of 2021" to promote social and gender equality. 

• Priyal Agrawal is a part of the women entrepreneurs' collective as theme 
originator for the book on 'Destigmatizing menstruation' by Ladderworks. 

• Priyal Agrawal is a Global Youth Ambassador at HundrED.org, working to 
identify and promote the best possible educational innovations that 
provide quality education for all. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs  

• One doesn’t have to know-it-all or have all their plans figured out. Taking 
the first step is always the hardest but if  one is willing to put enough 
efforts, give it time and have patience, things will eventually turn in their 
favor. Have faith in themselves. 
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References for 
Further Details 

• Instagram https://instagram.com/standwespeak 
• LinkedIn https://www.linkedin.com/company/standwespeak/ 
• Facebook https://www.facebook.com/StandWeSpeak/ 
• Twitter https://twitter.com/standwespeak 
• Youtube https://www.youtube.com/channel/UCYr6_FIwbHOL_PyMxgF-

8EQ 
• Website: https://standwespeak.com 

 

 

 

 

 

 

 

  



12) Enterprise  Waste NO Waste India  
 

Objective • Waste NO Waste aims to solve the 
problem triangle most countries in 
the world are struggling to deal 
with at the moment which is 
plastic, population/poverty, and 
food/organic waste. It is an 
attempt to create sustainable, bio-
based materials from the waste 
and by-products of the agriculture 
and food industry to replace the 
single use plastics at places of 
mass public gatherings, especially 
in developing and extensively 
populated countries such as India 
through the amalgamation of 
collaborating multiple 
industries/sectors, going local and 
exemplifying a 
regenerative/replenishing 
economy. 

 
 
 

 

Profile of the 
Entrepreneurs 

• Pragati Singhal, founder, an alumni of the National Institute of Design 
(NID) is a designer and research innovator having an avid passion for 
materials and experiments centered around sustainable materials and 
nature.   

• Suyash Srivastava, co-founder project and an alumni of the National 
Institute of Design (NID) is a designer and systems thinker, a strong 
advocate for gender equality and loves to work around grassroots 
problems and associated systems. 

Inspiration behind 
their Enterprise 

• Living in a world that is fast moving towards a catastrophic fate and at this 
point everyone needs to start looking at waste as a resource to avoid 
exhausting the planet. The youth today play the major role in running such 
movements and initiatives, upholding the responsibilities and duties of a 
woke society and working towards empathy for nature, innovation for 
inclusiveness and technology and education for a tomorrow that aspires 
for equality. Hence being a part of this movement, upholding the hope 
that  they can contribute in the reversal of the catastrophic damage was 
their biggest motivation. 
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Challenges Faced 
and Response 
Strategies  

• The biggest challenge was gaining people’s acceptance towards using a 
product made out of organic waste to carry their goods. The preconceived 
notion attached with waste and landfills made it difficult to implement the 
idea on a large more impactful, ground level. 

Location • Delhi 

Investments and 
Finances 

• About INR 4 Lakhs (still in the nascent stage) 

 
Impact 

• The ability to change people’s mindsets and definitions of waste starting 
from micro to macro level is their biggest achievement. Besides creating 
an end to end zero waste product, they made sure that the process, 
people and systems were equally sustainable and sound on the policy 
level, so they don’t end up creating another problem in the process of 
solving one. 

Focused SDGs • SDG 12: Responsible Consumption and Production 

 
Operating Model / 
Salient Features  

• They work in a decentralized manner since they are still in the process of 
running their pilot. They made sure to not displace people from their 
hometown rather leverage the resources of the region and create more 
contextually relevant systems. 

Accolades & 
Awards 

• BIRAC appreciation grant award 
• Best Design Project Award by the jury at National Institute of Design. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• It is of the utmost importance to stick to one’s objective and passion 
despite what the world around them says. If one finds meaning in their 
work, the word eventually will if they keep at it. 

References for 
Further Details 

• https://sites.google.com/view/wastenowaste/home 
 

 

 

 

 

 

 

 



13) Enterprise  Ubongo – Revolutionizing Early 
Childhood Education in Africa 

Tanzania & rest of Africa 
December 2013 onwards 

 
Objective 

• Education for children with high 
effectiveness and low cost in a 
commercially sustainable manner. 

 

 
Profile of the 
Entrepreneurs 

• Nisha Ligon (Co-founder & CEO), Rajab Semtawa, Clenga Ngatigwa, Tom 
Ngatigwa and Arnold Minde. 

• 5 young professionals from different fields came together to overcome the 
challenges confronting the Tanzanian education system and devised highly 
innovative and cost-effective learning solutions. 

Inspiration behind 
their Enterprise 

• Low enrollments in pre-primary schools, a dearth of good quality teachers, 
archaic policies of the government, and widespread poverty. As a result, a 
majority of Tanzanian children did not have the requisite literacy, 
numeracy, cognitive, and social skills to earn a decent living on reaching 
adulthood. 

• Producing highly engaging edutainment cartoons (both audio and video) 
and distributing them through numerous low-cost platforms such as TV, 
radio, and mobile phones that were accessible to a majority of Tanzanians. 

Challenges Faced 
and Response 
Strategies  

• Adapting to different languages in sub-Saharan Africa. 
• Making the content accessible for a wide range of learners, including 

students with learning disabilities. 

Location • 11 countries in East Africa, West Africa, America & Canada covering 7 
languages with 16.9 million users in 2019. 

Investments and 
Finances 

• USD 1.8 Million (FY 2019) with an employment base of 50+ ubongoers. 

 
Impact 

• After starting in Tanzania for children (including out-of-school children of 
refugees), Ubongo forayed into sub-Saharan and francophone (French 
speaking) Africa. Its mission is to reach 30 million children in Africa by 2022 
and eventually to reach every child in Africa (440 million). 

• It plans to create content in more African languages and focus equally on 
adult educational content. 

Focused SDGs • SDG 4:Quality Education 

  



13) Enterprise  Ubongo – Revolutionizing Early 
Childhood Education in Africa 

Tanzania & rest of Africa 
December 2013 onwards 

Operating Model / 
Salient Features 

• Followed the various principles of instruction and human centered 
design, which contributed to the engagement and effectiveness of the 
content. 

• The content developed by Ubongo (‘Akili and Me’ and Ubongo Kids edu-
cartoon, Learn Anywhere Kits) was localized, involved children during 
development, and sought continuous feedback from teachers and 
parents. This led to highly effective learning outcomes. Used a multi-
pronged approach to generate sustainable income and continue offering 
educational content through its low-cost edutainment platform.  

• Focuses on alternate revenue streams. 

Accolades & 
Awards 

• Awarded among the 10 most innovative companies in Africa (2016) 
• WISE award (2017) 

Insights and 
Learnings for other 
Youth 
Entrepreneurs  

• Human centered design can be applied in the field of social 
entrepreneurship to create effective products and services. 

• Social entrepreneurs can leverage available basic information and 
communication technologies to transform teaching and learning. 

 
References for 
Further Details 

• https://www.ubongo.org/partnerships/case-studies/ 
• https://en.wikipedia.org/wiki/Ubongo_Learning 
• https://www.ubongo.org/wp-content/uploads/2019-Ubongo-Annual-

Report.pdf 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



14) Enterprise  The Water Collective 
 

Africa, India 
2011 onwards 

Objective • To create water independent 
communities that can sustain their 
water systems with local 
resources, clean water sources, 
fixing the existing broken systems 
and teaching connected 
communities how to maintain 
them. 

 

Profile of the 
Entrepreneurs 

• Sophia Sunwoo, CEO, finished MPA at Columbia University. She built and 
sold her first fashion company in 2010 and in 2011 established the Water 
Collective. 

• Josh Braunstein studied business at University of Miami and founded 
Sustainable U. After several years of working in water and housing projects 
in Vietnam and Africa, integrated the experience to form Water Collective. 

Inspiration behind 
their Enterprise 

• While pursuing design, Sophia realized design wouldn’t solve world’s 
biggest problems, and then met Josh who had been working in water 
space since he was 15 years old. With the zeal to work for the common 
goal, Water Collective evolved.  

• After realizing 30 to 50 percent of the prior water projects were already 
broken, the duo researched and revised before arriving at their current 
model to achieve complete water independence. They focus on education 
and longevity instead of rapid scale-up so that communities can gain the 
know-how to up-keep their systems on their own. 

Challenges Faced 
and Response 
Strategies  

• Unforeseen logistics challenges, with muddy and unpaved roads. 
• Keeping donors engaged. 
• To grow organically with a grassroots approach and look for conscious 

people to support. 

Location • Northern region of India.  
• Cameroon in Central and West Africa. 

Investments and 
Finances 

• Operating as non-profit and depend on grants/donations. 
• Major donors include LinkedIn, Diageo, Disney, Pandora. 

 
Impact 

• Developed clean water systems which impacted over 75,000 people in 
Cameroon by 2016. 

• 169+ families in Northern India by 2017. 
• Imparted 500+ hours of training for maintenance of the systems. 

Focused SDGs • SDG 6: Clean Water & Sanitation 

 



14) Enterprise  The Water Collective 
 

Africa, India 
2011 onwards 

Operating Model / 
Salient Features 

• The mission of the Water Independence program is to help partnered 
communities fortify their water systems against breakages and 
abandonment.  

• Designs the system based on consumer research to ensure clean water. 
• Provides rigorous training, deep involvement, customization to work, 

guidance and directional growth until the community achieves water 
independence. 

• They are helping a community build a water source, or fix a broken one, by 
seeking out the most sustainable and long-term options. They use local 
tools, supplies, engineers, and labor to empower and support community 
involvement. Water systems range from catchment systems with tap 
stands to hand pumps. 

 
Accolades & 
Awards 

• Listed in Forbes 30 under 30, also included in various magazines like Elle, 
Mashable, Humanosphere etc. 

• Finalists in the ELLE's Shark Tank–style competition for social 
entrepreneurship 2016. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Developing a strong kinship between community members and its leaders. 
• Calibrating solutions in accordance with the community and its need. 
• Creating long term sustainable options using local materials and 

continuous training. 

References for 
Further Details 

• http://www.thewatercollective.org/water-independence 
• http://www.thewatercollective.org/what#:~:text=Waterpercent20Collecti

vepercent20ispercent20anpercent20 
international,workingpercent20atpercent20anypercent20givenpercent20ti
me. 

• https://www.devex.com/news/from-fashion-to-designing-for-
development-q-a-with-sophia-sunwoo-89816 

• https://www.zahncenternyc.com/sophia-sunwoo-shares-views-on-
millennials-in-socent/ 

 

 

 

 

 

 

 

 



15) Enterprise  The Japanese Job Rainbow Japan 
2016 onwards 

Objective • To help job seekers from LGBTQ+ 
community get jobs in rigid 
Japanese employment system 
based on reviews shared by other 
members of the community. 

 

Profile of the 
Entrepreneurs 

• Kento Hoshi, graduate from University of Tokyo. 

Inspiration behind 
their Enterprise 

• Hoshi was severely bullied by his junior high school classmates, who 
accused him of behaving like a girl and later he realized that many of his 
university friends from the LGBTQ+ community faced difficulties in getting 
job. 

• With the vision to create a society in which LGBTQ+ people could work and 
remain true to themselves, Hoshi launched world’s first job site for 
LGBTQ+ community. 

Challenges Faced 
and Response 
Strategies 

• Rigid employment system of Japan. Changing the conservative thinking in 
Japan on the issues of LGBTQ+. 

Location • Kento educated companies in Japan about the LGBTQ+ issues prevailing in 
the workspace and helped over 190,000 people from the community so far 
looking for suitable jobs. 

Investments and 
Finances 

• Job Rainbow received funding of YEN 50 Million from its sole investor, 
Genesia Ventures. 

 
Impact 

• 350,000 people, half of the LGBTQ+ community in Japan have used the 
platform looking for jobs. 

• Has over 70 clients offering jobs in organizations like Microsoft, AIG, 
Shiseido, IBM and Salesforce. 

Focused SDGs • SDG 8:Decent Work and Economic Growth 

Operating Model / 
Salient Features 

• The web service provides reviews of the working environment at various 
companies from LGBTQ+ employees to help job seekers find supportive 
work environments where they can truly be themselves.  

• Run a web service called Ichoose to help members find jobs despite the 
difficult challenges they face. 

  



15) Enterprise  The Japanese Job Rainbow Japan 
2016 onwards 

Accolades & 
Awards 

• First job site for LGBTQ+ community, the only Japanese to be to be 
selected for the social entrepreneurship category of 30 of Asia's most 
influential young people, and also selected by Masayoshi Son Foundation. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• To create a society in which all human beings can live in their own way. 
• To eliminate unconscious discrimination. 
• To create inclusive work environment. 

 
 
 
References for 
Further Details 

• https://www.forbes.com/profile/jobrainbow-inc/?sh=5e9458cb5380 
• https://jobrainbow.jp/corp/company 
• https://www3.nhk.or.jp/nhkworld/en/news/backstories/739/ 
• https://startup-db.com/en/companies/5867/jobrainbow 
• https://masasonfoundation.org/en/cpt_testimonial/percentE6percent98p

ercent9FpercentE8percentB3percentA2percentE4percentBApercentBA/ 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



16) Enterprise  Legworks 
 

USA 
2013 onwards 

Objective • To provide high-quality prosthetics 
that help people walk with 
confidence, irrespective of their 
location or size of their bank 
account. Provides affordable and 
high-functioning knee that can be 
easily set up and use. 

 

Profile of the 
Entrepreneurs 

• Brandon Burke, who lost his leg above the knee to bone cancer when he 
was 18 years old, discovered about the issue of prosthetic access and cost 
of it. To follow his philosophy of ‘Mobility is Empowerment’, started the 
for-profit social enterprise revolutionizing access to high quality 
prosthetics for amputees around the world. 

Inspiration behind 
their Enterprise 

• After his left leg was amputated and he had broken his prosthetics a 
couple of times, Brandon and his co-founder Emily Lutyens started 
developing patented technology that would provide great level of function 
and mobility and finally designed and manufactured a high functioning, 
waterproof prosthetic knee. 

Challenges Faced 
and Response 
Strategies 

• Turning something depressing into something majestic and life changing 
for others. 

Location • Legworks, based in Buffalo, USA has so far made amputees from 19 
countries walk with confidence. 

Investments and 
Finances 

• Legworks has received funding of USD 2 Million through various sources. 

 
Impact 

• 500+ amputees in low and middle-income countries. 
• 30 percent of the users located in developing countries. 
• Launched 57 and 80  projects in Tanzania and Ghana respectively. 

Focused SDGs • SDG 3:Good Health and Well-Being 

Operating Model / 
Salient Features 

• Commercial prosthetic legs can cost up to USD 50,000; but Legworks 
builds partnerships in developing countries to supply prosthetic knees to 
people who would typically not have access or funds to buy their own. 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs. 
• Included in list of 8 innovations that are changing accessibility. 

 



16) Enterprise  Legworks 
 

USA 
2013 onwards 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Having hope and faith under most difficult situations. 
• Taking steps toward social change. 
• Thinking differently about the future. 

References for 
Further Details 

• https://legworks.com/pages/impact 
• https://www.wired.com/wiredinsider/2019/06/legworks-helping-world-

walk-confidence/ 
• https://www.forbes.com/profile/brandon-burke/?sh=13d200e21799 
• https://www.bizjournals.com/buffalo/news/2018/04/23/social-enterprise-

startup-legworks-moves-operation.html 

 

 

 

  



17) Enterprise  Amal Foundation Bangladesh 
2014 onwards 

 
 
 
Objective 

• To operate centers that teach 
victims of child marriages and 
domestic violence as well as 
divorcees and widows skills such 
as making sarees, shawls, wooden 
accessories, and herbal products. 

 

Profile of the 
Entrepreneurs 

• Esrat Karim completed her graduation from the University of Dhaka with a 
major in Finance and completed her master’s degree from the University 
of Colorado, USA. 

Inspiration behind 
their Enterprise 

• While Esrat did her internship at Bill and Melinda Gates Foundation, she 
realized what she wanted to do with her life, she decided to return to 
Bangladesh and contribute to the welfare of her country.  

Challenges Faced 
and Response 
Strategies 

• Esrat who is an introvert with social anxiety, found it difficult to express 
her slightest of feelings to others in the beginning.  

• Upon her return in 2014, with no clue and support system as to how to 
begin work with the foundation, she struggled with depression. Then, 
things worked out slowly, as a few friends began to help her with the 
objective. 

Location • Villages across Bangladesh 

Investments and 
Finances 

• N/A 

Impact 

• With over 300 Amal volunteers, the foundation is also working to support 
the Rohingya refugees with food, clothing, and shelter. 

• The organization is working with more than 52,000 people living in the 
villages of Bangladesh. 

Focused SDGs • SDG 8: Decent Work and Economic Growth 

Operating Model / 
Salient Features 

• Foundation operates centers across the country. They work in 4 
departments namely, education, emergency, empowerment and health. 

• To support marginalized communities of Bangladesh through capacity 
building and disaster relief. Their focus is to improve condition of 
education, emergency response, health and women's empowerment. 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs 
• 2018 Social Impact Award 

 

 



17) Enterprise  Amal Foundation Bangladesh 
2014 onwards 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Being problem solver for the nation. 
• Not being an example of brain drain but working in the prosperity of home 

country. 

References for 
Further Details 

• https://www.thedailystar.net/lifestyle/interview/news/aspirations-and-
towering-responsibilities-1894732 

• https://gaznobay.com/an-interview-with-esrat-karim-eve-the-woman-
who-was-featured-in-forbes-30-under-30-asia-2020/ 

• https://www.amalbangladesh.org/ 
• https://www.thedailystar.net/star-youth/news/amal-foundation-

extending-hand-the-underprivileged-1708816 
• https://www.acumenacademy.org/meet-the-fellows/esrat-karim 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



18) Enterprise  Dive clean action 
 

Indonesia 
2015 onwards 

Objective • To create modern and real-time 
maps of marine debris in 
Indonesia to take action against 
marine pollution and promote and 
implement sustainable marine 
tourism. 

 

Profile of the 
Entrepreneurs 

• Swietenia Puspa Lestari, Nesha Ichida and M. Adi Septiono are the 
founders of Divers Clean Action (DCA) with the goal of combining their 
love of diving, science, and environment by mapping marine debris 
through engagement of citizens. 

Inspiration behind 
their Enterprise 

• Lestari, a keen scuba diver, helped to set up DCA when she was a student 
at Bandung Institute of Technology after seeing a growth of 300 percent in 
tourism and the deteriorating condition of the ocean. After futile attempts 
at finding an NGO dedicated to maritime issues, she founded a community 
of 100 divers to clear maritime debris. 

Challenges Faced 
and Response 
Strategies  

• Clearing the doubt that people see her as a young person who doesn’t 
have enough experiences, or even knowledge, but with reliable data she 
convinced the local authorities and the government.  

• Tackling issues of economy, politics and health, but it was easy to tackle 
the issues after collaborating with government and civic bodies. 

Location • Currently operational in Indonesia 

Investments and 
Finances 

• N/A 

Impact • Signed up over 1,500 volunteers and divers in Indonesia, working with 
communities and organizing youth workshops. The organization also 
started NoStrawMovement online campaign in 2017 and collaborated with 
H&M to collect marine debris for recycling and use in some clothes. 

Focused SDGs • SDG 14: Life Below Water 

Operating Model / 
Salient Features 

• Invest in more recycling facilities on islands, works with and educate 
communities in provinces across the archipelago about good waste 
management, conduct clean-ups, and work with businesses and 
authorities to tackle marine waste and promote recycling whilst  teaming 
up with universities on research projects. 

 

 



18) Enterprise  Dive clean action 
 

Indonesia 
2015 onwards 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs. 
• Mentioned on BBC. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Finding the cause of problem at the grass-root level and then finding a 
solution. 

• Involving community in collaboration with government and influential 
companies. 

References for 
Further Details 

• https://www.diverscleanaction.org/ocean/workshop 
• https://uk.reuters.com/article/indonesia-trash-youth-idUKL3N2760V1 
• https://www.globalinnovationexchange.org/innovation/divers-clean-

action 
• https://www.irrawaddy.com/news/asia/youth-activist-calls-joint-effort-

clean-indonesias-seas.html 
• https://in.reuters.com/article/indonesia-trash-youth/interview-youth-

activist-calls-for-joint-effort-to-clean-up-indonesias-seas-idINL3N2760V1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



19) Enterprise  WildAct 
 

Vietnam 
2018 onwards 

Objective • To work on monitoring illegal 
wildlife trade by working with the 
police and anti-poaching units in 
Vietnam and worldwide. 

 

Profile of the 
Entrepreneurs 

• Trang Nguyen is a Vietnamese conservationist and alumni of University of 
Cambridge. 

Inspiration behind 
their Enterprise 

• Trang has always been close to the plight of endangered wildlife and 
began her conservation efforts when she was just 14 years old. Trang 
believes that the misunderstanding and miscommunication between Asia 
and Africa will undermine conservation efforts. She therefore set out to 
address the crisis using her knowledge of Asian cultures and her work 
experience in Africa.  

Challenges Faced 
and Response 
Strategies  

• Vietnam’s growing urban prosperity and increased access to the global 
marketplace have driven illegal wildlife trade. The biodiversity, culture, 
economy and location of Vietnam have made it a key producer, consumer 
and transit point for trafficked wildlife, and as such, it threatens both 
national and international biodiversity. 

Location • WildAct is based & operational in Vietnam & is a local not for profit 
organization. 

Investments and 
Finances 

• WildAct has financial support from Future for Nature Foundation. 

 
Impact 

• Saved over 1,974,319.74 liters of water, 2104811.58 KWH of electricity, 
1,495,522 plastic items through their public awareness campaigns. 

• Arrested 20+ wildlife criminals, benefitted 30,000+ students through 
various wildlife protection campaigns. 

Focused SDGs • SDG 15: Life on Land 

Operating Model / 
Salient Features 

• They create opportunities for individuals and communities to be actively 
involved in management of nature resources and address the root 
causes of biodiversity loss: poverty, lack of education and gender 
inequality. 

• Aims to raise awareness on the conservation issues by organizing 
educational programs. 

• Inspire, motivate and empower society and individuals to engage in the 
science-based conservation of threatened species and ecosystem in 
Vietnam and worldwide. 

 



19) Enterprise  WildAct 
 

Vietnam 
2018 onwards 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs. 
• Won ‘Future for Nature’ Award. 
• Awarded with USAID Rise Challenge to end gender based violence and 

gender inequality by empowering women in the nature conservation 
sector. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Involving local community in order to conserve and develop the 
community on the whole. 

• Working on issues locals face in day to day life. 

References for 
Further Details 

• http://www.wildact-vn.org/news 
• https://futurefornature.org/ffn_winner/trang-nguyen/ 
• https://vietnamnews.vn/sunday/450667/vn-conservationist-inspires-love-

for-nature-worldwide.html 
• https://www.speciesonthebrink.org/partners/wildact-vietnam/ 
 

 

 

 

 

 

 

 

 

 

 

 

  



20) Enterprise  The Cacao Project 
 

Philippines 
2016 onwards 

 
 
 
Objective 

• An initiative that provides farmers 
in the Philippines with cacao plant 
seedlings and teaches them how 
to produce cacao responsibly and 
sustainably. 

 

Profile of the 
Entrepreneurs 

• Louise Emmanuelle Mabulo is an award-winning chef, entrepreneur, 
agriculture advocate, public speaker, competitive archer, and a student at 
Philippines Open University. 

Inspiration behind 
their Enterprise 

• Upon migrating to a rural area in the Philippines, she perceived the 
importance of ensuring food security and supporting the indigenous 
farmers of her locality. Consequently, she established her venture, The 
Cacao Project, aiming to promote agriculture, fair trade, reforestation, 
while providing farmers with a sustainable, high income livelihood. 

Challenges Faced 
and Response 
Strategies  

• Upon moving from UK to a rural area, it was a culture shock but after 
adapting to the system, she understood the culture at the grass root level 
and adjusted accordingly to develop a venture to resolve the issues of the 
locals. 

Location • Rural area of Bicol, Philippines 

Investments and 
Finances 

• N/A 

Impact • Involved local small and large scale farmers in the area and sold them 
cacao seedlings and farmers in turn grow and sell their products to The 
Cacao Project which in turn sells to international markets and through this 
have earned 3,000 to 12,000 pesos per month from selling their short-
term crops. 

Focused SDGs • SDG 12: Responsible Consumption and Production 

Operating Model / 
Salient Features 

• To provide farmers of San Fernando with cacao seedlings (a long-term, 
resilient crop), and short-term crops such as bok choy, okra, and 
pumpkins to intercrop with the cacao. 

• The produce is sold to The Cacao Project organization, which then sells it 
to international buyers. Farmers are paid a fair wage and are better 
positioned for sustainable success.  

 

 

 



20) Enterprise  The Cacao Project 
 

Philippines 
2016 onwards 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs. 
• Recognized as a Young Champion of the Earth 2019 by the United Nations 

Environment Programme. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Finding the cause of problem at the grass-root level and then finding a 
solution. 

• Improvising and adapting to the local culture and acting. 

References for 
Further Details 

• https://www.clozette.co/article/louise-mabulo-young-champions-of-the-
earth-interview-i-am-her-6913 

• https://resolutionproject.org/ventures/the-cacao-project/ 
• https://www.forbes.com/profile/louise-mabulo/?sh=78c261a71b4a 
• https://louisemabulo.com/the-cacao-project 

 

 

 

 

 

 

 

 

 

 

 

 

  



21) Enterprise  Coral Vita 
 

Grand Bahama 
2015 onwards 

Objective • Coral Vita is a reef restoration 
company that uses an innovative 
land-based farming model to 
revive degraded reefs with 
diverse, climate change-resilient 
corals. 

 

Profile of the 
Entrepreneurs 

• Sam Teicher and Gator Halpern of Yale University are restoring the world’s 
dying reefs, which support up to one billion people through food, coastal 
protection, and income. 

Inspiration behind 
their Enterprise 

• Sam and Gator being ocean enthusiasts while getting master’s at Yale 
teamed up and decided to help ensure reefs can survive an uncertain 
future. Together they created Coral Vita, a reef restoration company that 
is creating a network of high-tech land-based coral farms to tackle coral 
degradation head on. 

Challenges Faced 
and Response 
Strategies  

• The duo faced a lot of difficulties in collecting funds and taking people 
together but with their experience of working on development projects in 
remote Amazonian villages, Brazilian favelas, and African townships they 
learned that struggle is relative. 

 
Location 

• Coral Vita has two revenue streams. On the Grand Bahamas, the coral 
farm is designed as a tourist attraction and funding also comes from 
resorts and businesses that benefit from preserving coral reefs near their 
properties. 

Investments and 
Finances 

• Received funding of over USD 25,000 in 2017 which has been growing ever 
since. 

Impact 

• Sold reef restoration to stakeholders who benefit from having a healthy 
reef. On a small scale, helped resorts, hotels, developers, or cruise lines. 
On a larger scale, helped governments, international development 
agencies, large corporations, and the insurance industry. 

Focused SDGs • SDG 14:Life Below Water 

Operating Model / 
Salient Features 

• Coral Vita uses cutting-edge methods developed at marine institutes 
around the world - growing corals up to 50x faster than in nature while 
boosting their resilience against climate change - to restore reefs in the 
most effective way possible. They follow the process of Assessing, 
creating, raising, installing and monitoring the reefs. 

 

 



21) Enterprise  Coral Vita 
 

Grand Bahama 
2015 onwards 

Accolades & 
Awards 

• Featured in Forbes 30 under 30 social entrepreneurs. 
• United Nations Young Champion of the Earth. 
• Echoing Green Fellow. 

Insights and 
Learnings for other 
Youth 
Entrepreneurs 

• Finding the cause of problem at the grass-root level and then finding a 
solution. 

• Commercializing the sustainable technologies. 

References for 
Further Details 

• https://www.covestro.com/en/sustainability/what-drives-us/un-
sustainable-development-goals/youngchampions 

• http://sdvoyager.com/interview/meet-gator-halpern-coral-vita-mission-
hills/ 

• https://www.coralvita.co/what-we-do 
• https://www.linkedin.com/company/coral-vita-reefs/ 
• https://nexusglobal.org/2020/04/17/nexus-hq-interviews-sam-teicher-co-

founder-chief-reef-officer-at-coral-vita/ 

 

 

 

 

 

 

 

 

  



ANNEXURE III- List of Stakeholder Interviews   

Sr. No. Organisation Type of Stake Holder 

1 FICCI  Government 

2 MASH Global Social enterprise 

3 Villgro  Incubator 

4 RBL Bank Bank  

5 Nudge Foundation Non-profit organization 

6 Startup India/Invest India  Government 

7 Social Alpha Investor  

8 IIM Udaipur Incubation Centre Incubator 

9 Atal Incubation Centre-BIMTECH Incubator 

10 Atal Incubation Centre-SMU Technology 
Business Incubation Foundation, SMIT 
Campus 

Incubator 

11 Ashoka University  Incubator 

12 Atal Innovation Mission, NITI Aayog Government 

13 United Nations Volunteers Multilateral/Bi-lateral/IDO 

14 USAID Multilateral/Bi-lateral/IDO 

15 Caspian Impact Investment  Investor  

16 Kerala Startup Mission, Government of 
Kerala  

Government 

17 Atal Incubation Centre-RMP (Rambhau 
Mhalgi Prabodhini) 

Incubator 

18 Association of Businesswomen in Commerce 
& Industry  

 Industry groups 

19 Head Held High Training Institute  

 



Sr. No. Organisation Type of Stake Holder 

20 RUDSETI Training Institute  

21 Indian Institute of Management Lucknow Incubator 

22 Entrepreneurship Cell, Delhi University  Incubator 

23 Start-up Oasis & Incubation at CIIE.CO Incubator 

24 Ministry of Skill Development and 
Entrepreneurship, Government of India  

Government 

25 RSETI Government/ Training Institute 

 

 

 




